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  Social Responsibility  

Products whose companies execute their social responsibility roles successfully become 

products that serve a useful function in society. Products/companies with a useful societal 

function yield positive impacts on consumers. Some of those impacts include; a better/higher 

standard of living, feelings of happiness, well informed consumers, fulfillment of needs, and a 

contribution to one’s self-concept or image. The three companies which I have examined for 

these impacts are Colgate, Subaru, and Toms.  

Colgate’s main social responsibility is hygiene, but after some research I realized they 

have a greater social responsibility than I initially thought. Part of Colgate’s mission is to take 

care of the planet. 37% of their packaging material is recycled, since 2010 they have reduced 

their waste by 40%, and 90% of their pulp and paper products are made from responsibly 

managed woods. Colgate does their part for our environment and lets their customers know it! 

They have made it their responsibility to do their part for the environment, their customers then 

are contributing to the cause by buying their products. Buying products that you know are 

pro-environment can add to one’s self-concept, they only buy this brand because it associates 

them with a company that is good to the environment. Colgate also looks out for the people. In 

2015 alone, Colgate has educated over 35 million people about health and hygiene, specifically 

the benefits of washing their hands. According to Colgate’s website, the company has also 

started the Live Better Program,  this program logged over 23 million minutes of “healthy activity” 

by it’s employees. Educating consumers and creating healthy living programs are ways that 

Colgate keeps its consumers informed and healthy and raises people’s standard of living, which 
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is all incredibly socially responsible. Another program Colgate has invented is the Bright Smiles, 

Bright Futures Program.  This program provides free dental care to kids everywhere, in 2015 

they helped over 850 million kids. Not only does this contribute to consumer’s self-concept when 

they purchase Colgate, but it also raises the standard of living for the kids they help. Colgate 

even had a touching Super Bowl public service announcement advertisement that encouraged 

consumers to stop wasting water, launching the social media hashtag #EveryDropCounts. 

Colgate and their ads and actions do not solely try to sell their product, but they contribute to 

society and cause positive impacts.  

Subaru, a different kind of company than Colgate, also impacts society in a few ways 

most people would not realize. Very environmentally conscience, the company participates in a 

zero-landfill initiative, not putting any of their waste into landfills. Subaru also volunteers for The 

Fight Against Hunger Campaign, which definitely makes it’s consumers happy. These are a few 

things Subaru does to contribute to society and in return this makes consumers more inclined to 

associate this brand with their self-concept. I initially thought of the company after watching a 

television advertisement about teens making it back to their parents safely while driving, of 

course in a Subaru. This angle is taken a lot..Subaru’s ads make it seem like their product will 

add something to your family, a new car... a new fuller, loving, happy, and safe family. Even 

their slogan, “‘Love’” It’s what makes a Subaru, a Subaru” instills feelings of happiness for the 

consumer and can even lead consumers to feel their standard of living has been heightened by 

their new Subaru. The Subaru impacts the environment, society, and even your family’s needs.  

Tom’s shoes impacts more than just your family’s needs, they take on a huge social 

responsibility with their philanthropic company. For each pair purchased, a pair is donated to 

someone who needs shoes. The basis of their company is all about being socially responsible. 

Now, they sell more merchandise than just shoes, including coffee sales that provide water to 
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countries in need. Toms raise the standard of living for those they help as well as possess 

consumers to be associated with their brand. In my opinion, Toms are plain, average looking 

shoes, but because of what they stand for they are widely popular shoes to own. Toms ads do 

an excellent job at informing consumers of the need around the world and buying the shoes 

makes consumers happy to contribute.  Needless to say, the impact Toms has on society 

makes them a highly socially responsible company.  

While most companies have  to show some social responsibility to even have a 

consumer base, some go above and beyond the minimum. These three companies have all 

proven to be very socially responsible. Not only do they want to make a profit, they want to 

show consumers that their products have more than just a materialistic value, and what their 

companies stand for. They make positive impacts on society and let consumers choose what 

they want to stand for too by buying their products.  
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